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In editing InClub Magazine, I have been entrusted 
with a most privileged stewardship: to tell our own 
stories and reflect not only who we are, but who we 
aspire to be.

Our distinct Millennial identity and style. Through the 
lens of The culture and the Black American gaze.

Today, we are a multi-platform brand rising up as the 
alternative, In this culture where salacious, celebrity 
gossip, “drama” and click bait dominate.  Instead 
we curate meaningful conversations with exclusive 
editorial content,

Entertaining let your hair down moments with the 
biggest culture contributors- fashion news and 
everything that meets at the intersection of purpose 
and pop culture online and across social media. 
The brand’s influence extends far beyond editorial 
and we are constantly evolving as a business, which 
includes creative spaces and annual events, strong 
culturally engaging stories and our coming soon 
Club member’s membership program.

InClub Magazine has grown with the culture for 
more than 6 years. Originally a quarterly publication 
not turned monthly. We’ve took our lumps and 
learned from them. And in this exciting time in 
publishing, offering unlimited opportunity, we have 
so much more growing to do. DION RINGGOLD, 
EDITOR IN CHIEF, INCLUB MAGAZINE

BRAND MISSION

For more than 6 years, the story of InClub has 
been the story of us. The wider diaspora. Not the 
limited version or behavior perpetuated in most 
demonstrations of the culture. Today, more than ever, 
it tells us not just where we’ve been but

who we are – and where we are going. 2021 was a 
breakout year for us, officially going monthly and 
waving the banner that people will be what they 
see, and that we want to be the ones to show them 
something different. 2022 was a year of concentrated 
change to position ourselves as the best platform 
for the millennial generation of thought leaders and 
planet shakers. Proving that Black audiences are 
not only valuable to Black public figures and Black 
brands. 

World emerges, we approach a new age of meaning, 
inclusion, diversity, accountability and responsibility. 
In 2023 we will continue to highlight the global 
causes, the thinkers, the voices, the creatives who will 
shape modern culture, lead this change and fashion 
the way in this new age of enlightenment with 
attitude, style and faith.



2.7M

42K

2.7M

$89K

141K

31K

141k

30K

GLOBAL REACH
(PRINT/ONLINE/SOCIAL)

SOCIAL FOLLOWERS

GLOBAL REACH
(PRINT/ONLINE/SOCIAL)

AVERAGE HHI

MONTHLY UNIQUE
PVs

AVERAGE AGE

MONTHLY UNIQUE
PVs

APP DOWNLOADS

Source: Localytics, Apple iTunes analytics, Google Play analytics, Google Analytics



BRAND HIGHLIGHTS 
MEMBERS ONLY MAGAZINE
RELEASE EVENT 
Exclusive, events and activations for app users. 

OVER 30 SUMMIT:
InClub increased it focus on partnerships on sustainability, 
environmental justice, parenting, and fashion brands on a 
regional setting 

TASTEMAKERS ROUND TABLES 
A group conversation from professionals in a variety of 
different vocations 

COMIC BOOK SHOPPING 
Comic book shopping with celebrities and influencers 

MORE TO BE ANNOUNCED 



BRAND HIGHLIGHTS 

ON SALE DATE

19 MAR 24        

7 APR 24       

29 APR 24     

25 MAY 24       

28 JUN 24      

22 JUL 24      

17 AUG 24     

9 SEPT 24      

31 OCT 24   

20 NOV 24    

13 FEB 24        

7 MAR 24        

8 APR 24        

15 APR 24        

30 MAY 24         

25 JUN 24         

22 JUL 24        

1 AUG 24       

21 SEPT 24       

10 OCT 24    

19 FEB 24

14 MAR 24 

15 APR 24

23 APR 24

7 JUN 24

2 JUL 24 

30 JUL 24

8 AUG 24

28 SEPT 24

17 OCT 24

MARCH 2024

APRIL 2024

MAY 2024

JUNE 2024 

JULY 2024

AUGUST 2024 

SEPTEMBER 2024

OCTOBER 2024

NOVEMBER 2024 

DECEMBER 2024

AD CLOSE 
DEADLINE

MATERIAL
DEADLINE



PRINT RATE CARD

SIZE/POSITION RATE ($USD)

Full Page 10,000

Double Page Spread 17,000

PREMIUM GUARANTEED POSITION

Inside Front Cover Spread 10,000

Inside Back Cover 7,0000

Outside Back Cover 8,0000

APP/DIGITAL ONLY

APP STORE POP UP 5,000

SM POST 2,5000

SM STORY 2,000

SM LIVE 1,000

PROMOTIONS

3 ISSUES FULL PAGE 15,000

6 ISSUES FULL PAGE 21,000

DIGITAL–all rates on application

CANCELLATIONS – None only able to move them to 
next issue

MATERIAL AND INSERT SPECIFICATIONS – please 
refer to the inform for ad’s

specifications. Payment must be received by 
material deadline for all

non-established account holders.

PRODUCTION & MATERIAL – Dion Ringgold, 
Magazine and Production Services

Manager: dringgold@inclubmagazine.com; 
(610.909.5199)


